INVESTMENT PROGRAM

In an October 2010 study by BtoB Magazine and UBM Studios, 60% of the business marketers
surveyed indicated their investment in virtual events would increase in 2011. In particular, B2B
marketers “strongly embrace webinars’, as 71% of the respondents use or plan to use webinars

in the coming year. Closer to home, Leads To Sales (LTS) has seen an increase in webinar activity
across our customer base. In response, we've put together a new Webinar Return on Investment
Program (WROI) to help companies deliver qualified leads.
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