Data Quality - Why Bother?




Project Overview

Primary Objective:

Contact customers by phone to verify contact information.

/ Primary Data \ / Secondary Data \

Name, company, mailing address, Business-Specific Process
phone number, email address

Name, email, centralized contact
Email permission

Top-level area of interest
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Secondary Objective:

Enhance the brand in the process.
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Project Overview

Data had not been “touched” in over two years
2,354 names — 35% international/65% US

Calls completed in four weeks, three attempt
limit
Over 300 phone numbers researched/verified

International was truly global

— Calls made around the clock

— Fewer than 75 calls were unable to be completed due
to language barriers
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Project Results

Completion rate (56%) above B2B average
Over 1,000 records updated and verified

436 contacts added or confirmed for key
business-specific process

Over 50 new contacts added for marketing
Project completed 15% under budget
Customers receptive to being contacted
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Project Results

M Info Confirmed (37%)

M Left Company (21%)

= New Contact (4%)

M Did Not Speak English (6%)
M Other (17%)

® Phone Not Available (5%)

= Remove (10%)
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Project Benefits

Project paid for itself by 5X+

Reduced costs by eliminating outdated names
(400+)

Improved revenue potential by validating area
of interest, contact info (700+)

Enhanced brand

Growing foundation for lead generation and
new business development
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